
Never discuss or exchange
pricing, discount, bidding,
marketing or sale, product
development, production,
customer or supplier information
with a competitor.
Do not engage in predatory
pricing.
Ensure marketing materials are
fair, factual and complete.
Business ventures with
competitors must be approved by
the Company's Legal Counsel.

Here at RPM we are
committed to competing
vigorously and
promoting a prosperous
marketplace but will
only do so in an ethical
and responsible manner.

COMPETITION 

 
We are RPM and our success depends on each
of us following the right route and embracing

our Value of 168® to make the right decisions.  

COMPETE FAIRLY ON
ROUTE 168 

To help keep you on the right
road to compliant and ethical
decision making, please reach
out to your leadership or us at:

compliance@rpminc.com.

LEARN MORE: www.rpminc.com  CONTACT: compliance@rpminc.com


